We help brands engage with the right people and inspire them to take action ‘ @ AccessDM

Jacamo

About the customers
Jacamo specialises in men’s - Enjoys socialising with
fashion, offering a wide range friends. Active and into
. . . sports, mostly football. At the
of StYI|Sh and pqut|CQI CIOthlng, point of considering a family.
footwear, and accessories. . Enjoys looking stylish, likes

branded items but also
enjoys chill stuff or jeans.
takes pride in his appearance.

Known for its inclusive sizing, Jacamo caters to all body types
with sizes ranging from small to 5XL, ensuring a comfortable

fit without compromising on style. The brand combines
affordability with quality, providing everything from casualwear
and sportswear to formal attire and activewear, often featuring

- Convenience often plays
a part in my purchase

well-known brands as well as exclusive collections. Through decisions
both its online store and catalogue, Jacamo focuses on making - In the tech space he claims
fashion accessible and convenient for men across the UK. to buy new products before

most of his friends.

: - He's ambitious when it
Insert Type: PD's & Statements comes to his career
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Full time workers

index 188

Family income

£50-£75K
index 140

You Tube *®

They under index for having

children but Kantar suggest they

are looking to start a family.

Dog owners
index 107

Watch our Autumn/Winter
collection Advert

https://www.youtube.com/watch?v=0ic _KeYG2lII

Watch

WEB
access-dm.co.uk

Demographic

information
Age

Customer 44%
base %

<40 ® 50-60
® 40-50 @ 60+

Gender

67%

Male

33%

Female

Social demographic
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Media

Our Jacamo target is a heavy consumer of digital, social and OOH. Gaming, cinema and social
are the channels where the audience over indexes the highest compared to the nation.

Social x (Twitter), YouTube and Instagram are his preferred social platforms.

m <
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X You Tube Instagram Facebook LinkedIn Pinterest

42% i.146 74% i137 51% i.112 75% i.102 24% i130 7.7% i.46

Television programmes

NETFLIX
TRANGE]
§THINGSI_1

Stranger Things Match of the Day Live Premier League Squid Game The Simpsons Top Gear

35% i.144 32%i.195 30% i.204 28% i.177 24% i.207 23%i.163

Television channels Genres

ITvV Channel 5 ITVBe Sports News Tech Animation

62% i.131 37% i.148 4.7% 1155 37% i.149 20% i.143 15% 1147

Mosaic Segmentation Recommended for:

Aspiring Homemakers - Health/ WeIIbelng

Family Basics » Food

Rural Reality - Travel

Domestic Success - Financial

Suburban Stability - Noncompeting retail /
Senior Security mail order

Municipal Tenants . Pets

Modest Traditions

Transient Renters

- Outdoors

Vintage Value
Country Living
Prestige Positions
Rental Hubs
Urban Cohesion

City Prosperity

CALL WEB

01622 232 712  access-dm.co.uk Q
EMAIL A

Michael.Smith@access-dm.co.uk David.McBride@access-dm.co.uk

Access DM Limited Trading Address: Barham Court, Teston, Maidstone ME18 5BZ Access m
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